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For the world of business, there are some significant differences in comparison with the other fields. 
In this market, there is no limit for time, speed, and location. This definition has an opportunity that 
could be globalized rapidly, but the point is that different methods should be applied in various parts 
of the world to reach this aim. 

 

With the development of this definition, the world faced a phenomenon named shrinkage. Most of the 
economists declared that this business should be standardized. This strategy would help the patterns 
be appropriately combined, and all of the cultural differences would vanish. Still, some various aspects 
should be regarded to have a thriving trade in everywhere.  

 

First of all, to have high-rate sales, the product should be highly adjustable in different countries. For 
example, the Coca-Cola beverages produced in the U.S. are sweeter than those manufactured in the 
U.K. 

 

Secondly, most of the big companies have many branches across the world. While producing a new 
product, they have two possible options: the product could be manufactured simultaneously in all 
countries, or it could be produced consecutively in one market after another. The preference of most 
companies is the second technique.  

 

Different reasons could justify the preference for the first technique. Firstly, in this condition, the 
company could use its maximum effort and consideration to manufacturing a high-quality and perfect 
product. Besides, all of the faults could be recognized and eliminated for the next outputs at the first 
production.   

 

Finally, the last stage of the success in global production or trade is cultural differences considerations. 
For example, a product manufactured in the west could be assumed the offensive in the east. Thus, 
cultural studies should be regarded before producing. 

 

If we want to prevent offensive actions, all the local culture and customs should be studied carefully 
and should be informed to all of the workers dealing with that business. 

 

In conclusion, we reviewed three critical aspects that are essential to be a successful global marketer. 
Some other parameters could affect this field, such as type of product, degree of competition, the firm's 
reputation, etc.  


